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Roll out of PrEP for PBFW in Eswatini  
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▪ PrEP is integrated in all service delivery points, including ANC, maternity and PNC.

▪ An opt-out approach is used for PBFW; HIV- PBFW are offered PrEP regardless of  risk.

▪ Prior to the introduction of CAB-LA, end-user perspectives including those of PBFW, were incorporated 
through a human-centered design approach that included consultations with potential users.

▪ PBFW were excluded from initiating CAB-LA.  However, CAB-LA users getting pregnant were given an 
option to continue.
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Demand Creation Strategy/Activities 

Demand creation in Eswatini is done following the guiding principles of two core 
documents:
• 2022 Eswatini National PrEP Communication, Advocacy and Behavior Change 

Strategy
• Implementation Plan Version II (2025-2030) for new PrEP methods

Activities include: 
• Social media advertising to create awareness on available PrEP products 

including injectable PrEP. 
• Newspaper articles and radio jingles on PrEP during prime time
• LEN focused session during health promotion time slot 
• Distributing of posters on new PrEP methods at facility and community level  

through peers 
• LEN flyers for community members 
• Demand creation for PrEP for PBFW focusses on emphasizing safety of PrEP 

products for mother and baby



Demand Creation Materials – Client Flyers   

• Flyer introduced when PrEP for PBFW was introduced 
as an opt-out approach to increase uptake

• Flyer has been distributed in facility and community 
settings. 

New LEN focused material 
emphasizing that there are 

now different options for 
PBFW including LEN



Demand Creation Materials- facility posters  

The poster is placed 
in facilities to 
encourage PBFW to 
use PrEP.



Demand Creation Materials- Radio jingles  

Short radio jingles have been played 
during prime-time radio shows. 

All radio jingles have been in Siswati. 

“The Oral PrEP 
pill is found in all 
health facilities 

in Eswatini.” 

“It really helped me to get counselling 
about PrEP after I tested HIV negative. 
What makes me happy is that even 
though I may not know my partner’s 
HIV status, I am still protected. 

I will drink (take) PrEP while pregnant 
and after giving birth to protect myself 
and my baby from getting HIV.”



Demand Creation Materials  

This job aid is used 
by nurses, 

counsellors and 
community workers 
to understand what 

is most important for 
clients when 

choosing a PrEP 
method



Demand Creation Materials  

This tool is used as a  
job aid by nurses and 

counsellors to assist in 
providing choice 

counselling. It 
summarizes the main 
differences between 

the available PrEP 
methods to help 
clients making an 
informed choice. 



Demand Creation Materials  



Lesson learnt/Best Practices 

▪ Opt-out approach for PBFW ensures that every clients will be engaged in a 
conversation on PrEP and will be offered PrEP regardless of (perceived) risk. 

→ No risk assessment is done by providers. 

▪ Ongoing sensitization of HCW and community members on the safety of PrEP in 
PBFW is crucial. 

▪ Including Public Health Units in the priority facilities for LEN roll-out. 

▪ Pretesting of materials for demand creation and consultation with PrEP end-user 
showed that demand creation messages have to focus on:

- Safety of PrEP products for mother and baby

- Dual protection for mother and baby

- Convenience of long-acting PrEP products
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